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«BE YOURSELF!
EVERYONE

ELSE IS
ALREADY
TAKEN»

OSCAR WILDE

What is [CONTRASTE]?

CONTRASTE n.m. ( ital. contrasto, lutte ) 

opposition between two things that are 

emphasized by their juxtaposition. ◊. In 

contrast, by contrast with: versus 

IMAG. MED: 

Contrast medium: injected substance 

to render opaque bodies to Xray

CONTRASTE, E adj. of which contrasts are 

very pronounced. 

A contrasting picture.

CONTRASTER v.i. ou v.t. ind. ( 

avec ). Opposing strikingly, be in 

contrast. This architectural concept 

contrast to these old houses.

◊ v.t. Contrast, in an artistic or literary work.

In his painting, she has contrasting 

figures. ◊ Contrast a photograph, an 

image: accentuate the contrasts between 

the light areas and dark areas ...
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Visual Indentity, 
Branding:
All graphics that allow your 
business to physically exist 
and to be recognized in the 
crowd of competitors.

The Visual Identity includes 
the logo and graphic 
environment, signage ...

It is the incarnation 
of your business.

Product Identity:
All communication media, 
graphics and text elements 
that allows your product 
to exist physically to be 
recognized and purchased.

Identity Product includes 
the name, logo, packaging 

(packaging), the PLV ...

The Creative 
Strategy:
Art of stimulating and 
coordinate all identity, 
communication, marketing 
and production to reach-or 
even exceed - your profit 
targets and / or reputation.

Support for 
Brands:
All means of protection, 
development and 
management of your brand, 
your identity ... in order to 
guard of some inconvenience, 
but especially to free you 
from the complexity of 
its daily management.

You will never be in 
a hurry because we 
plan with you your 
communication deadlines.

This will save you money

Design  
Thinking:
An analysis of areas of 
the business to find the 
optimizable points in order 
to make it more visible 
and more competitive 
with its rivals.

This homogenization 
approach energizes 
and increases the 
efficiency of its forces.

This contributes to the 
pleasant ambience

Experience: 
 
 
The CONTRASTE experience 
has been forged over 30 
years in areas as diverse 
as European Programmes 
for the development 
of commercial and 
technological relations 
between Europe and Asia,  
the ACP (Africa, Caribbean 
and Pacific), biotechnology, 
the banking world, 
food, drinks, computer 
expertise, the art, the 
world of photography, 
sportswear, institutional and 
political communication, 
associations, real estate, 
development cooperation, 
pharmaceutical, the press, 
information technology, 
aviation, cosmetics ...
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YOUR  
COMPANY  
SHOULD BE 
NOTICED ...

 
BY ACTING ON THE 
CONSISTENCY OF YOUR 
SPEECH, YOUR IMAGE AND 
UNIQUENESS, IN SHORT, 
WHAT MAKES YOU WHO YOU 
ARE ... CONTRAST [IDENTITY 
STIMULATOR] DEVELOPS 
SUSTAINABLE IDENTITY OF 
YOUR BUSINESS.

CONTRASTE 
STIMULATES YOUR 
IDENTITY!

YOUR 
COMMUNICATION 
MUST BE 
REMARKABLE ...

BY ANALYZING WELL YOUR 
COMPANY’S STRENGTHS 
AND YOUR COMPETITION, 
DIRECT OR INDIRECT, 
CONTRAST ... [IDENTITY 
STIMULATOR] MAKES 
YOUR REMARKABLE 
COMMUNICATION.

CONTRASTE 
STIMULATES YOUR 
ENTREPRISE !

YOUR  
PRODUCTS GAIN 
FROM BEING 
OUTSTANDING ... 

BY BUILDING THEIR HISTORY 
... CONTRASTE [IDENTITY 
STIMULATOR] GIVES A 
TRUE IDENTITY TO YOUR 
PRODUCTS. MOST POPULAR, 
BEST SELLING, THEY WILL 
GROW FOR THE GOOD OF 
ALL OF YOUR BUSINESS.

CONTRASTE 
STIMULATES YOUR 
SALES
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«NEVER ASK  
A DESIGNER 
TO DESIGN  
A BRIDGE,  
ASK A DESIGNER 
TO DESIGN A WAY 
TO CROSS THE 
WATER!»		  Zelda Harrison



{ }«PORTE-FOLIO»

 

1110



[ ]society

education

tourism

e-commerce

transport

agriculture

i-manufacturing

pictograms

health

society

education

tourism

e-commerce

transport

agriculture

i-manufacturing

pictograms

health

1312

 Asia Invest
Global Communications of 
the European program.

I was given the visual 
communication of 
the European Asia 
Invest program.

The subject was at first, 
not very exciting.

We had to make it attractive 
by images, illustrations, 
graphics evocative.

Brochures, bimonthly news, 
the stand are all media 
that have contributed to the 
awareness of the program.

 Asia IT&C 
Global Communications of 
the European program

Asia IT & C was also a 
European program of 
which I was involved.

If the base «Asi @ IT & 
C» existed, the notion 
of «Mutual Benefits» 
had to be added.

I created a three-
dimensional object, symbolic 
of unity and prosperity, 
I caught 5 views like the 
praxinoscopes and have 
integrated visually in 
the two major elements 
of the visual identity to 
create a a coherent set.

To emphasize the 
importance of the human in 
an essentially virtual sector, 
pictograms representing 
the eligible areas covered by 
the program had a graphic 
processing based on gesture 
in the spirit of Asian.
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Tenth Report on
Bank Robberies 
and other
Bank Raids

Working Group on physical security

Brussels - 2002

European Banking Federation
Rue Montoyer 10
B - 1000  Brussels
www.fbe.be

E D I T O R I A L

EU legislation: less haste and 
more speed !

A recurring issue for the European 
Union and its financial sector is 
the slow speed at which new EU 

legislation is passed and old legislation 
updated.  The accelerating development 
of the financial sector, fuelled by globa-
lisation and the revolution in informa-
tion technology, means that future EU 
legislation must be agreed more quickly 
and must be easier to update.  

The Lamfalussy framework goes a long way to deli-
vering the necessary speed and flexibility, at least 
for the securities markets; however, speed and flexi-
bility are not in themselves enough.  The content 
of the legislation must meet the requirements of 
the market.  If there is to be an efficient EU Single 
Market in Financial Services, there have to be sensi-
ble, clear, unambiguous rules, that are not subject to 
widely differing national interpretations.  

Full open consultation with the industry before 
legislation is formally proposed would result in bet-
ter legislation, which would require far less men-
ding and hence could move through the legislative 
process with minimum delay.  Hasty consultation, as 
was the case for the Prospectuses and Market Abuse 

Directives, only results in delays later.  The omens 
appear better for the review of the Investment 
Services Directive.  Great efforts are going into the 
consultation process.  

A big challenge facing us is the implementation 
of the new Basel Accord, which should be agreed 
towards the end of next year.  The timely imple-
mentation of the new capital adequacy rules in the 
EU will be essential to maintain the international 
competitiveness of the European banking sector.  
There will only be two years available for the EU 
legislation to be proposed and adopted if the 2006 
deadline for international adoption is to be met.  
This is a very tight timeframe, especially taking 
into account the European Parliamentary elections 
in 2004.  There will be no time to make good hasty 
consultation.  No time to repent at leisure.  The 
draft directive must be as faultless and complete as 
possible.  If it is not, then delays in the legislative 
procedure will be unavoidable, to the detriment of 
European banks.   

To avoid this, full consultation with the industry 
should be started without delay.     

Nikolaus Bömcke
Secretary General
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The European Banking Federation (FBE) represents the interests of 3000 banks from the EU, 

Iceland, Norway and Switzerland, with total assets of more than 10 000 billion euros.

E D I T O R I A L

The European 
Banking Federation 
is planning its own 

enlargement, in paral -
lel with the European 
Commission’s recom-
mendation of 9 October 
2002 to accept 10 new 
members by the begin -
ning of 2004.

When these countries do 
join the Union, the Banking 
Associations of the 10 new 
Member States will upon 
request become full members 
of the FBE, namely: Estonia, 
Latvia, Lithuania, Poland, 
Hungary, the Czech Republic, 
Slovakia, Slovenia, Cyprus and 
Malta.

The FBE has already been wor-
king very closely with the asso-
ciations of Applicant Countries, who have been 
associates of the Federation for several years. 
They have active representatives in Committees 
and Working Groups and all participate in the 
Pre-accession Committee.

Associations from other Applicant Countries, 
who will not yet be able to join the EU in 
2004, will remain Associates until their EU 
Membership is effective.

Despite actively preparing enlargement over 
the last years, Associate are aware of the remai-
ning challenges in terms of financial services, be 
it to implement the “Acquis Communautaire” * 

in their legislation, or to solve other remaining 
problems. However, a smooth enlargement is as 
much the concern of existing Member States as 
it is that of the new-comers. The FBE will endea-
vour to breach remaining gaps and to ensure 
the best possible transition for all. Enlargement 
is a unique chance for the Union, historically as 
well as economically: the FBE is fully prepared 
for the entry of 10 new members and shall wel-
come them with open arms!

Nikolaus Bömcke
Secretary General

* European legislation which has to be implemented before joining

The European Banking Federation (FBE) represents the interests of 

3000 banks from the 15 EU Member States, as well as Iceland, Norway 

and Switzerland, with total assets of more than 10 000 billion euros.

28 FBE Members Soon 
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E D I T O R I A L

Dear Member, dear Reader,

The European Banking 
Federation (FBE) is pleased to 
introduce its new information 

tool, aimed at giving you an over-
view of its activities and of the main 
European developments in the ban-
king sector.

Created in 1960, the FBE recently turned 40, 
which makes it one of the longest established 
European federations on the Brussels scene. It 
has contributed to many important decisions, 
which have shaped the European banking 
landscape over the last decades. It is time for it 
to develop a broader communication basis, thus 
responding to a wish expressed by both its mem-
bers and political decision makers.

The European Banking Federation positions 
itself both as a representative of and a service 
provider to the European banking sector; it is 
the interface between banks and policy makers. 
This publication aims at fulfilling this double 
role, by targeting European banks as well as 
European institutions.

The “FBE News” will primarily be published on 
a quarterly basis, both in print and on line, on 
www.fbe.be .

We hope that this new instrument will prove 
useful in reinforcing the constant dialogue 
between all parties working together for the 
future of an integrated European market.

Nikolaus Bömcke
Secretary General
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The European Banking Federation (FBE) represents 

the interests of 3000 banks from the EU, Iceland, 

Norway and Switzerland, with total assets 

of more than 10 000 billion euros.

Working for the banks in Brussels, the FBE Secretariat : Sophie Behrle-Salles; Michael Vercnocke; Adriana 
Vázquez, Wilfried Wilms; Nikolaus Bömcke; Daniel Szmukler; Tanguy van de Werve; Pina Rizzo; Patrick 
Poncelet; Catherine Marty; Vanille Storm; Frederic de Brouwer; Florence Ranson; Elmars Kronberg; 
Dominique Buggenhout; Burçak Inel; Roger Kaiser; Celeste Kemlo; Sandra Petrilli.

The European Banking Federation represents the interests of over 4,000 banks from the 

15 EU Member States as well as Iceland, Norway and Switzerland, with over 2 million 

employees and total assets of almost 20,000 billion euros 1
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I n little over a year of existence, 
the European Convention has loo-
ked into all aspects of the organi-

sation of the Union in the future. It 
is currently drafting a proposal for a 
Constitutional Treaty which revises 
not only the Union’s entire constitu-
tional structure, its objectives and 
competencies, but also reviews its 
policies and their implementation. 
The work of the Convention has 
rightly generated political debate. 
The result will condition the futu-
re of several hundred millions of 
European citizens and provide the 
foundation for continuing peace and 
prosperity in an enlarged Union.

Clear lines of accountability within and between 
Europe’s institutions and transparency in their 
processes will be key to the future successful 
functioning of the Union. The role of the FBE is 
also to help its members to understand the new 
balance of powers which is being created and 
to adapt to the new decision-making systems. 
The European Commission has responded posi-
tively to the call from the FBE for more consul-

tation on legislation affecting the interests of 
the banking industry. I hope that Europe’s insti-
tutions will build on this encouraging start. 

By the time the European Council meets on 
20-21 June in Rome, it is expected to have pre-
sented the leaders of the Member States and 
accession countries with an almost complete 
draft Constitutional Treaty for the Union of the 
future. 

The FBE has been closely following the work 
of the Convention and has contributed expert 
comments on several aspects. We understand that 
several Convention members insisted that Heads 
of State and Government should grant them a 
further deadline. The result of the Convention’s 
work, to be presented at the European Council 
meeting should be as complete as possible, but 
may still need fine-tuning in order to constitute 
a solid basis for the work of the 
Inter Governmental Conference 
where final decisions will be 
made.ons will be made.

Nikolaus Bömcke
Secretary General 

Editorial

Shaping the new Europe

The European Banking Federation (FBE) is the united voice of the banks of the 

European Union (EU) and the European Free Trade Association (EFTA) countries. The FBE 

represents over 4000 banks, large and small, with almost 20 000 billion euros in assets.
1
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T he European Banking 
Federation (FBE) has launched 
an enquiry among its members 

to gather an overview of the pro-
blems banks still encounter in their 
daily business, due to the remaining 
obstacles in the completion of the 
single market.

Through contributions from national 
Associations, we will be able to stress some 
of the prevailing preoccupations of European 
banks and will convey them directly to the 
European institutions, as part of the ongoing 
dialogue between them and our Federation. 
This process also fulfils a wish expressed by the 
Commission itself, as it will be part of the gene-
ral assessment exercise of the FSAP next year. 
As food for thoughts, a first overview of these 
preoccupations, both from the European and 
the British points of view, is already included in 

this FBE News issue.

We have previously and on numerous occa-
sions stressed that the suitability –rather than 
the number- of legislative instruments will 
determine the success of the FSAP.  It is worth 
stating again that one of the European banks’ 
main preoccupations remains a fair competitive 
environment in the markets, to the benefit of 
all, consumers and industry alike. The best 
protection for consumers is not burdensome 
bureaucratic legislation but the widest possible 
competition among all potential players in the 
Single Market ! 

Nikolaus Bömcke
Secretary General

Editorial

Single Market in Financial 
Services: Still a few hurdles 
on the track 

Money Laundering 
Legislation

National Measures

Fraud Working Group

Brussels - February 2002

European Banking Federation
Rue Montoyer 10
B - 1000  Brussels
www.fbe.be

Money Laundering 
Legislation

National Measures

Fraud Working Group

Brussels - September 2002

European Banking Federation
Rue Montoyer 10
B - 1000  Brussels
www.fbe.be
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 FBE.

Banking Federation 

Les NewsLetters ainsi 
que la ligne graphique des 
différents rapports...

Le travail de contraste 
consistait à créer tous 
les éléments visuels 
des news : photos, 
illustrations, graphiques...  

 EUROCONTROL
Agence européenne 
de contrôle aérien

There would be many things 
to tell about Eurocontrol.

The fact is that the 
development of the visual 
identity began with the line-
guide that I created following 
the decision to choose what 
is the current logo, there is 
of it for many years. (1993)

Regularly, I continue 
to develop brochures 
and illustrations.



#
[

1716

 Durboyse
Identity of the Durboyse, 
Durbuy beer.

The Durboyse is a brand 
of beer distributed only 
in the region of Durbuy.

The work was therefore 
the development of the 
label, to create a world 
«Durboyse» where all 
graphic elements are built 
to give the impression that 
this is the «big» brand of 
«smallest city the world 
«with its three flavors.
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 Brasserie 
Lefebvre
Identities of beers produced 
by the brewery and 
branding of the latter.

Here’s an example where I 
slightly modified the logo in 
the redrawing completely 
in order to restore its lost 
consistency over the years.

Both logos have cohabited: 
the former found on 
media such as business 
cards stands bins etc.

The new simply -more which 
is taken on mechanical 
plugs, vehicles and website.

The products developed 
by the brewery are many 
stories that deserve 
whole chapters. But that’s 
not the point here.

It only emphasize here 
the importance of 
brand consistency with 
their environment.



][
2120

 Barbãr
The brewery had 
developed a product 
that lacked a name, an 
image, an identity.
Result: The first thing 
we did was to find roots 
to the product, creating 
it a true story. Then we 
found a name and visual 
identity. Finally, we 
declined this identity on 
multiple media that make 
up the communication 
of a new beer.
In 15 years, the Barbãr 
has become a flagship 
product of the brewery.
She won the gold 
medal at the European 
Beer Star Awards

 Hopus
When the desire to develop 
a new beer came to the 
new generation. It took 
work with the brewmaster 
to get to create a strong 
identity that sticks to the 
taste of the product.

Which is always very 
stimulating for creative is 
to develop all the elements 
to have a consistent image.

The Hopus exists since 
November 2008 and 
has won medals in its 
class to The European 
Beer Star Award
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 Saison 1900
Season 1900 has evolved 
in recent years to get 
to this identity almost 
exclusively oriented 
towards the US market.

 CoffeeBeer
The recipe for CoffeeBeer 
existed, it lacked a name 
and graphic identity. I 
had developed a series of 
graphic identities for ima-
ginary Products: KfeBeer, 
TeBeer and KKoBeer.

Sometimes things 
start well:

The CoffeeBeer is very

popular in Russia.

 Newton
White beer at the apple.

When apple producers 
wanted to create a beer 
with apple to compete 
with English ciders, they 
never imagined that 
eventually this would be 
a success in Japan.

It is true that when I 
created the concept 
Newton, I surprised and 
seduced Brewery ...

 Manneken Pils
Initially, I admit that I had 
trouble with the name that 
I found to be a pretty bad 
pun on Manneken Pis. It 
took some time before 
finding the creative leap 
that allowed me to create 
this brand, very graphic 
and very «swanzeuse».

Finally this young brand was 
very good and very strong 
contrast with the original 
product was a banality.

Again, the contribution of 
the designer in the industrial 
process is essential ...



{ Les multiples
facettes de
A.I.D.E.
Nous avons structuré nos 
interventions par modules qui 
correspondent à des besoins ICT
précis :

Module Emeraude : 
Plan d’évolution informatique

Module Topaze : 
Gestion de projets informatiques

Module Turquoise : 
Contrats informatiques

Module Rubis : 
Choix de solutions informatiques

Module Améthyste : 
Cahier des charges et 
appel d’offres informatiques

Module Saphir : 
Audit informatique

Module Quartz : 
Coaching informatique

Module Opale : 
Amélioration des processus 
de gestion

Module Diamant : 
Maîtrise des coûts informatiques

Module Agate : 
Managing informatique

A.I.D.E. The IT Facilitators

Architectes IT 
dans le secteur
Santé…

Nous conseillons hôpitaux,
laboratoires, maisons de repos,
médecine du travail …

Nous accompagnons 
l'implantation de systèmes
informatiques hospitaliers :

Administratifs :
Comptabilité, facturation,
logistique, gestion des res-
sources humaines, …

Médico-techiques : 
Imagerie, laboratoires, 
pharmacies, …

Médicaux :
Dossier clinique informatisé,
dossier infirmier, serveurs de
résultats, …

A.I.D.E. The IT Facilitators

Un exploit 
permanent et 
peU reconnU ! 
l’hôpital fait partie 
des secteurs d’activités 
humaines les plus 
complexes …

à piloter,… à organiser,… 

à maîtriser,… à financer,… 

à développer,… à administrer,

à …

l’hôpital coordonne 
des compétences : 
médicales, infirmières, 
sociales, financières, 
logistiques, juridiques, 
politiques, …

tout évolue à l’hôpital :
la médecine, l’organisation, 
les réglementations, les 
normes, les systèmes 
d’information, …Diagnostic au 02 736 80 43

info@aide-it.com
A.I.D.E.
Avenue Herbert Hoover 219
1200 Bruxelles - Belgique

Diriger un 
hôpital ?  

Un exploit 
permanent et 
peu reconnu ! 
A.I.D.E. conseille 
votre hôpital pour 
rendre son système 
d’information plus 
efficient …

Organisation de 
l’informatique

Gestion par flux 
d’activités

Paperless hospital

Dossier clinique 
consolidé

Plan d’évolution IT

Audit informatique

Maîtrise des coûts IT

…

…
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 A.I.D.E.
Branding of the company:

brochures, website, in-
formation signs

I was consulted by A.I.D.E. 
because they conveyed 
a very typical old image 
«70», the new managers 
did not recognize them-
selves in that identity.

The hardest part was to 
convince the founding 
partners of the need for a 
rejuvenation of the image.

Theories that we do not 
change a logo were still 
deeply rooted in the mind.

In this case, the change was 
total and applied immedia-
tely to all media for strongly 
mark the turn taken.

The picture was not the only 
factor taken into account, 
the tone of the texts was also 
working to achieve the goal.

For others, a simple fa-
celift may be sufficient to 
mark the evolution of the 
company with the times.
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 W:Halll
The municipality of Woluwe Saint 
Pierre had a cultural center; 
the commune of Woluwe Saint 
Lambert had his: Wolubilis.

We can not say that they 
were at war but there were 
often people, thinking to go 
to one, went to another.

Moreover, there was in Woluwe 
Saint Pierre a branch of the 
«French Community Media» and 
of course a library system.

Create a common iden-
tity could be win.

It was hard work because the 
most difficult thing is not to create 
but to develop something just that 
is acceptable to all stakeholders. 
It is not obvious. This is why there 
also had to develop what is called 
a «non-standard» identity.

In fact, it is not to develop so-
mething incoherent but to develop 
a closer identity of an incarnation 
with which stakeholders can live 
and evolve, essential thing in such 
sensitive areas as «CULTURE»...
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REMA GRAVURE sprl, Rue Emmanuel Mertens 23, B-1150 Bruxelles - Belgique

Tél: +32 (0)2 771.80.94 - Fax: +32 (0)2 772.63.72
E-mail: hello@rema-gravure.com

to order

REMA GRAVURE sprl, Rue Emmanuel Mertens 23, B-1150 Bruxelles - Belgique
Tél: +32 (0)2 771.80.94 - Fax: +32 (0)2 772.63.72

E-mail: hello@rema-gravure.com
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 Rema-Gravure
The visual identity of an en-
graving business on all types 
of hard materials.

The idea was to return to the 
tradition of engraving and 
especially not communicate 
as competitors. The world 
of engraving is usually little 
innovative enough.
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100% 50% 25% 

Atelier Reine Fabiola développement de la nouvelle identité "Nekto" -juin -j uillet 2008
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 Neos
(New Expenses Ope-
rating System)

ING has developed a system 
to help manage expenses.

They needed for this system 
a logo button available in 
the intranet and a variation 
on the envelopes used to 
collate supporting ...

 Nekto
(Formerly workshops 
Reine Fabiola)

The image of the workshops 
had greatly tarnished with 
the case of the Village No. 1; 
Contrast was consulted to de-
velop a new identity: a name, 
a picture and its variations.

Again, the work has been 
more focused on the accep-
tance of a new identity by the 
entire staff. It took a lot of 
listening, of incentives and 
brainstorming sessions with 
all managers to get there.

That’s also the profession
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and your dream becomes real…estate!
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REFAITES 
LES FILMS 
DE VOTRE VIE!
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VENDREDI 11 mai 2012
Quatrième tournoi de 
Beach-Volley
2 contre 2  mixte
A partir de 19 h 00 - Bois de la Cambre

(Carrefour des Attelages)  

une organisation des Barbãr X-Elles
Avec le soutien de Mme Dominique Dufourny, 
Premier Echevin en charge de l'Etat civil, du Commerce et des Sports

16 équipes maximum
P.A.F. 20,00  par équipe.
Renseignements - Inscriptions:
Philippe Vanescote 
0475/25.79.47.
philippe.vanescote@skynet.be

www.x-elles-volley.be
www.x-elles.com
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SIEGE SOCIAL : 

Centre Sportif A. DEMUYTER 

18, Rue Volta

1050 Bruxelles

x-elles volley : 001-5246345-79

InformatIons : www.x-elles-volley.be
blog: www.x-elles.com
maIl : philippe.vanescote@skynet.be
tel : 0475/25.79.47.
fax : 02/351.0083

2 Charlotte Fortpied 
23/09/1987 
176 cm 
Attaquante

4 Sara Docquier 
30/01/1989 
175 cm 
Passeuse 

10 Aurélie Willems 
06/09/1982 
177 cm 
Centrale

4 Alessandra Rizzo 
15/05/1980 
173 cm 
Centrale 

4 Delphine Galon 
31/05/1980 
172 cm 
Attaquante 

2 Audrey Huygens 
02/07/1983 
171 cm 
Attaquante 

7 Judith Loop 
23/04/1992 
175 cm 

13 Laudine Mercier 
14/12/1988 
166 cm 

8 Sophie Gondry 
17/09/1989 
172 cm 
Attaquante

9 Anamaria Popa 
17/07/1989 
185 cm 
Attaquante 

8 Florence Michiels 
14/04/1978 
173 cm 
Attaquante 

11 Catherine Adam 
15/11/1974 
147 cm 
Libéro

10 Juliette Thieme 
29/04/1990 
170 cm 
Attaquante 

1 Emilie Bassem 
04/03/1990 
180 cm 
Centrale 

6 Sophie Kirkpatrick 
12/04/1994 
172 cm 

3 Cécile De Wilde 
14/03/1990 
173 cm 
Libéro 

12 Valérie Hertveldt 
01/06/1977 
177 cm 
Centrale 

2 Marie Bassem 
29/10/1982 
180 cm 
Attaquante 

1 Julie Lebrun 
16/08/1977 
173 cm 
Passeuse 

14 Laura Laudi 
29/05/1980 
170 cm 
Attaquante 

15 Marisa Ortiz 
26/03/1973 
165 cm 
Libéro 

3 Meriame Soltani 
08/07/1989 
180 cm 

E1 Andréa Giordanno

E1 Frédéric Vandenbemden

18 Kate Fuller 
12/09/1985 
178 cm 
Attaquante

10 Natalia San Martin 
20/11/1987 
176 cm 
Centrale 

6 Valérie Schibli 
04/11/1973 
176 cm 
Centrale 

E1 Stephan Delhaye

8 Maïté Urbain 
10/09/1990 
170 cm 
Attaquante 

16 Natacha Buntinx 
25/08/1995 
165 cm 
Libéro 

4 Camille Willot 
17/04/1993 
187 cm

6 Mélanie Van Schoor 
06/03/1990 
180 cm 
Attaquante

7 Cyrielle Jacquemart 
26/02/1982 
170 cm 
Passeuse 

7 Vanessa Van Humbeeck 
21/07/1979 
175 cm 
Centrale 

12 Vanessa Scailteur 
11/03/1978 
173 cm 
Attaquante 

6 Ada Van Waes 
19/11/1993 
172 cm 
Attaquante 

13 Laurie Lanckmans 
17/01/1985 
175 cm 
Attaquante

2 Claire De Greef 
29/07/1989 
166 cm 

11 Ruxandra Teodorovici 
28/06/1986 
180 cm 
Centrale 

E1 Sacha Koulberg 
E2 Philippe Vanescote 
Kiné Patrick Thieme 
Scout Marnix Steyaert

3 Marie Liefooghe 
22/12/1982 
167 cm 
Passeuse 
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Nuit
Volley
Nuit
Barbãr

Nuit
Volley
Nuit
Barbãr
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 Some 
sport, Eurovolley:
This is the club of European 
institutions will, I developed 
a visual identity for them and 
all of their jerseys, website 
etc. This work led to another 
to another club that became 
the first X-Barbãr them to 
end up Barbãr call-girls

Tchalou (a club of girls aged 
7 to 24 years merging two 
former clubs) came after ...
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 Shering Plough
pharmaceuticals

Some examples of pro-
jects developed

Brochures, corporate 
identities, packaging, 
various promotions.

 Competition for 
a museum project
brochure and identity.
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le spécialiste du viager

le spécialiste du viager

a
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le spécialiste du viager

«CERTAINS SE 
FONT ENCORE 
TOUT UN FILM 
SUR LE VIAGER ...
ALORS QUE C’EST 
UN BON SCÉNARIO 
POUR ÊTRE 
PROPRIÉTAIRE»

������������������������

ACHETEUR? 
VENDEUR? 
INTÉRESSÉ PAR LE VIAGER?  

APPELEZ-NOUS AU N° VERT GRATUIT: 0800/ 95-5-96         www.envisager.be

«CERTAINS SE 
FONT ENCORE 
TOUT UN FILM 
SUR LE VIAGER ...
ALORS QUE C’EST 
UN BON SCÉNARIO 
POUR ÊTRE 
PROPRIÉTAIRE»
- N’est-il pas temps de dédramatiser 
le viager ?- 
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le spécialiste du viager 

stand de foire commerciale 

le spécialiste du viager

le spécialiste du viager

le spécialiste du viager

TUKKI            JANEERTUKKI            JANEER
imaginary voyageimaginary voyage
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 Envisager
Global communication 
of a real estate agency 
specializing in life.

What can we say about 
‘ENVISAGER’?

When the owners of the 
name asked me to create 
the full identity of ‘ENVI-
SAGER’ it started from 
nothing, if not a name and 
a goal of becoming the 
must challenger of the life 
annuity sales in Belgium.

To make the brand 
sympathetic, I chose 
to focus the identity of 
the company on the pic-
ture that a child would 
dream of a house.

The success was growing 
up. Within months, we 
went from zero to 15 mails 
with peaks of 20 per day. 
Which was totally unex-
pected for such sales.

 A3 distribution
Music production company.

Development of the logo, 
creating promotional mate-
rials covers and music CD 
booklet.

A long time ago, I developed 
the visual identity of A3 dis-
tribution. Since then I have 
developed for them the iden-
tity of CD’s and promotions 
items ...
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 Export day...
BECI, Chamber of 
Commerce and In-
dustry Brussels

Some examples of 
elements developed 
recently for export days.
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Guidelines for ECHO’s NGO partners on the implementation 
of visibility, information and communication activities

8

The requirement to display the European 
logo (Art 6.3) should be met by using the 
ECHO visual identity. It must be used in 
its entirety without any alterations or 
additions. Local language versions prepared 
by the partner must be submitted to the 
relevant ECHO fi eld offi ce for approval.

The visual identity will be available on the 
ECHO website in 22 languages. 

The reference to “communications or 
publications” at Article 6.4 includes infor-
mation about ECHO-funded operations on 
partners’ websites. On the page or pages 
where this information is published, the 
acknowledgement of ECHO support should 
include the ECHO visual identity (or an 
appropriate part of the text) hyperlinked to 
one of the following ECHO web addresses:

http://europa.eu.int/comm/echo/
index_en.htm (English)

http://europa.eu.int/comm/echo/
index_fr.htm (French)

ECHO is preparing a new graphic identity 
manual that shows the use of the visual 
identity on various visibility and informa-
tion products. This might also offer some 

design and product ideas to partners.

ECHO’s right to publish basic 
information about partners and their 
ECHO-funded operations

Under Article 6.6 of General Conditions, 

“The humanitarian organisation authorises the 

Commission to publish the following information in 

any form and medium, including via the Internet:

- the humanitarian organisation’s name and offi cial 
address;

- the purpose of the grant agreement;

- the amount granted and the proportion of the 
operation’s total cost covered by the funding.

Upon a duly substantiated request by the 

Humanitarian Organisation, the European 

Commission may agree to forgo such publicity 

if disclosure of the above information would risk 

threatening the Organisation’s safety or harming 

its interests.”

3  Additional information actions
ECHO is keen to develop cooperation 
with partners in the information sphere, 
beyond the requirements of the FPA, 
where this is cost-effective and added 
value can be obtained. Such cooperation is 
possible both in Europe and in the fi eld.

Actions where the partner is the ‘lead 
actor’ and where an ECHO input is 
requested
Partners may approach ECHO for an input 
to one of their information activities or 
products. Examples include requests for 
ECHO speakers at seminars/conferences, 
contributions to newsletters, magazines 
and websites. This happens less often than 
one might expect, however, and ECHO 
encourages its partners to develop an 
‘ECHO refl ex’ when devising information 
activities.

Grants are not available from ECHO 
for information actions, except through 
humanitarian aid fi nancing agreements 
where the action must be linked to the 
operational activities covered by the 
agreement.

Actions where ECHO is the ‘lead 
actor’ and where a partner’s input is 
requested
ECHO may approach partners for an input 
to its information activities. Examples 
include the provision of specialised stands, 
activities or speakers for public events 
organised by ECHO. Again, more could be 
done to develop this kind of action.

Such inputs can be either informal (e.g. 
acceptance of an invitation to speak at an 
event) or contractual (e.g. ECHO concludes 
a service contract with the partner to 
prepare, transport and display a stand at 
a conference).

Partners should be aware that in the latter 
case, Commission fi nancial rules gener-
ally require a tender process. ECHO 7 has 
established an ‘AMI List’ (from the French 
appel à manifestation d’intérêt) of potential appel à manifestation d’intérêt) of potential appel à manifestation d’intérêt
contractors for a range of information 
activities. NGOs are eligible for inclusion 
on this list and those that are interested 

should consult the following webpage for 
information on how to apply:

http://europa.eu.int/comm/echo/whatsnew/
calls_en.htm

Support for partners’ information 
activities
There is no procedure under the infor-
mation budget managed by the ECHO 
Information Unit to mount joint actions 
with operational partners on the basis of 
matching funding. It is possible, however, 
for ECHO to ‘buy into’ partners’ informa-
tion operations using service contracts, 
for example through the purchase of 
advertising in publications, or the hiring of 
space for an ECHO stand at a conference, 
thereby allowing activities to be presented 
in a collaborative way.

999

maquettedef b-2 26/11/04, 12:088-9
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ECHO funded 50% of the cost of the action 
through the awareness-raising grant facil-
ity (no longer in use).

Youth Solidarity Day in Brussels

In January 2004, 540 secondary school 
students (aged 16-17) and 60 of their 
teachers from the 15 Member States 
attended a “Youth Solidarity Day” at the 
European Parliament in Brussels, jointly 
organised by ECHO and the EP. This was 
a large-scaled, multi-faceted event that 
included the following:

• A series of interactive modules provided 
by ECHO operational partners (the Mines 
Advisory Group provided a demining 
experience similar to the one mentioned 
above, ACF set up a mock “feeding 
centre”, Belgian Red Cross ran a family 
tracing exercise).

• A press conference.

• Presentations in plenary, in the EP’s 
debating chamber, by various speakers 
(high level EP, Commission and HCR), 
partners etc.

• Debate in plenary on a draft resolution 
covering a range of humanitarian 
issues, including debate and votes on 
amendments/addenda submitted by the 
participating schools. The text ‘adopted’ 
was presented to the EP President.

Animation was provided by a well-known 
TV presenter.

The event was covered throughout the day 
by numerous TV and radio crews and print 
journalists. Extensive coverage was ob-
tained, most notably in the home regions 
of the participating schools.

The project was funded jointly by the EP, 
which provided the venue and covered 
transport and accommodation for the 
participants, and ECHO, using service 
contracts under its information budget. 
This included contracts with partners for 
the interactive modules. 

Zimbabwe - Adriaan 
Sullivan - ECHO

Montenegro - ECHO

Guinea - Benoit Collin 
- ECHO

Kosovo - ECHO

Burundi - ECHO

Afghanistan - ECHO

Brussels - Catherine 
Juckler - EP

Myanmar - CARE

Montenegro - Help

Montenegro - Help

Brussels - MAG

Irak - MAG

Malawi - Angela 
Pollitzer - ECHO

Kenya - ECHO

Brussels - Catherine 
Juckler - EP

Afghanistan - ECHO

Tadjikistan - ECHO 
Dushanbe

Publisher : 
Costanza Adinolfi, Director General, ECHO
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 EUROPE… ACP…  
AAACP
Some work developed 
recently for various European 
agencies and programs.

Brochures, corporate 
identities, websites, 
Annual reports ....
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théâtre des deux gares
rue des 2 gares, 124
1070 anderlecht

Vendredi 18 mai
ouverture 19:30 le spectacle
 23:00 le bal

pré-vente : 7 €
sur place : 10 €
personnes masquées : 7 €*
Chaque élève peut être accompagnée de maximum 3 personnes
*réduction appliquée sur les «beaux» masques pas sur les moches

aca 
Bal

Concerts spectacles

One 
woman 
Show

One man Show
hAMBURGERShOT DOGS

mUSIQUE
Danse

& L’aca

théâtre des deux gares
rue des 2 gares, 124 - 1070 anderlecht

Vendredi 18 mai
ouverture : 
19:30 le spectacle
23:00 le bal

pré-vente : 7 € - sur place : 10 € - personnes masquées : 7 €*
Chaque élève peut être accompagné de maximum 3 personnes
*réduction appliquée sur les «beaux» masques pas sur les moches

aca 
Bal
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 Culturel
Some theater posters for 
the Company of «Little 
Baladins» of the Athe-
naeum Crommelynck.

Photo exhibi-
tions of posters

A website project for a 
string quartet, posters 
for open days of the 
school Malou Park.
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 Domo ligna
A project of wood 
construction company 
needed a name and identity to 
attract investors and buyers.

All the work of the studio was 
to find a name that sounds 
good «wood and house». 
Then the iconographic choice 
is turned to parasol pine tree 
because it is shaped like 
a «roof» that protects ...
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 The team :
André-Yves Coenderaet

Gauthier Burny

Julie Lay

Fabien Huleux

 The Network :
Beijing

Helsinki

Istanbul 

Johannesburg

Habana

London

Montreal

New-York

Roma

Saint Malo

Sao Paulo

Seoul

Shanghai

Taïwan

Zagreb

 Remunerations
Estimate.

By subscription.

A half-day (hourly rate 80 €)

All designs in this brochure have been designed and built 
by «contraste», they are original creations for customers 
and are subject to the laws in force concerning intellectual 
property.

© AYC-Contraste [identity stimulator] - 2015

Phases types of development
of a visual identity

# 1 Audit Phase
Observation of the existing:
Inner space
The external environment
Competition

# 2 Creative Thinking Phase:
The results of the audit phase
give material to develop
3 directions.

Légende:

# 3 Standardization Phase 
and Scenario.
During this period, we will
standardize and collate all
pieces to be used
by suppliers.

Research and Design

Realization / prototyping

Meeting / Presentation

Normalization



Square Louisa, 8
1150 Bruxelles

Belgique
+32 2 770 98 28
+32 475 80 20 14

info@contraste-stimulateur.eu
www.contraste-stimulateur.eu
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